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High taxes are 
hampering growth 
in India, says Audi 
A high taxation regime is 
restricting growth of the 
luxury car segment in India 
and the government should 
look at lowering the levies in 
order to help the sector grow, 
said German automaker Audi. 
Luxury car volumes account 
for less than 2 per cent of the 
overall passenger vehicle sales 
annually and the sector has 
been more or less at the same 
level for the past decade. PTI

DLF will launch 
projects with sales 
of ~40,000 crore 
DLF has identified a robust 
pipe line of new projects and 
will launch 35 mn sq/ft area in 
medium term with a sales 
potential of around ~40,000 
crore. In an analyst call, DLF 
said nearly 8 mn sq/ft will be 
launc hed during the second 
half of this fiscal. To scale up 
its business, the company 
said: "Around 35 mn sq/ft of 
new products planned in 
medium term." PTI

IN BRIEF

Purplle plans to go for IPO in  
4 yrs, eyes 80% YoY growth 

E-commerce firm Purplle, which deals 
in beauty and personal care products, 
is planning to go for an initial public 
offering (IPO) in 3-4 years after scaling 
up business with a target growth of 
around 80 per cent year-on-year, a 
top official of the company said. The 

announcement from the company follows after its competitor 
Nykaa got listed last week."Beauty is a business of momentum. 
As you build momentum and get to a larger scale, your cost 
becomes smaller and you become a profitable franchise. It's 
not the right time for us to continuously look at our costs.  PTI

Zepto raises $60 mn, to expand 
10-minute grocery delivery  
After operating in stealth mode for 6 months, Zepto said it has 
raised an early-stage round of $60 million to expand 10-
Minute Grocery Delivery nationwide. 19-year-old Founders, 
Aadit Palicha and Kaivalya Vohra, left behind computer science 
degrees at Stanford University to build Zepto, with backing 
from institutional investors like US investor Glade Brook 
Capital, Nexus, and Y Combinator, and individual investors 
including Lachy Groom, Neeraj Arora, and Manik Gupta. The 
company was started in 2021. BS REPORTER

Zydus Cadila working on multi-variant Covid shot

Realtors see house sales 
hitting new peak in 2 yrs

VINAY UMARJI & DEEPSEKHAR CHOUDHURY 
Ahmedabad/Bengaluru, 31 October  

Buoyed by strong pandemic ‘home-
ownership’ sentiments, the cur-
rent upswing in residential hous-

ing sales and launches is likely to hit a 
new peak by 2023.  

Given the jump in demand, supply and 
sales in the first three quarters in 2021 over 
the previous pandemic year, the industry 
believes the uptick is only set to grow. 

For instance, ANAROCK Research data 
for the top seven cities has seen housing 
sales of roughly 145,650 units in the first 
nine months of 2021 from January to 
September. This is a 5 per cent increase 
over the housing sales figure of 138,350 
units in all four quarters of 2020, from 
January to December. 

“As things stand now, we anticipate 
2021 to be a year of retrieval and measured 
growth that will set the pace for an aggres-
sive momentum in the new decade. 
Encouragingly, the ongoing trend of sales 
exceeding supply is likely to continue and 
2021 is expected to witness over 30 per cent 
increase in housing launches and a 30-40 
per cent increase in sales over 2020,” said 
Anuj Puri, chairman, ANAROCK Group. 
Puri said the housing market is expected 
to attain a new peak by 2023 with housing 
sales crossing the 317,000 units mark and 
new launches crossing 262,000 units. 

With the real estate market (especially 
the residential space) generally witness-
ing peaks and troughs every six to eight 
years, the industry is poised for another 
round of peak, green shoots which are 
already visible in the recent sales, launch-
es and the financial performance data of 
realty firms. Talking about such a cycle 
at a recent conference organised by 
Credai Bank on 2021, HDFC chairman 
Deepak Par ekh said that in his 50 year 
long career, he had not seen better hous-
ing affordability in India than now, 
adding that the real estate market was on 
the cusp of a new growth cycle. 

“I have not seen such easy liquidity 
conditions and interest rates at such 
record low levels. Most importantly, I have 
not seen such a burning desire to be a 
homeowner than in these current times. 
Right now, there is a lot of optimism in the 
air on the potential of the housing and real 
estate sector. This isn't just feel-good talk, 
it is real,” said Parekh. Seconding Parekh 
is Ashish Puravankara, MD, Puravankara 
Limited who has pegged the growth in the 
housing market for over the next five years. 
"All the current market forces indicate that 
residential real estate is positioned for sus-
tained development over the next five 
years,” said Puravankara. 

However, while the momentum is 
expected to continue in alignment with 
the economic recovery, Gulam Zia, exec-
utive director, Knight Frank India told 
Business Standard that to sustain this 
demand, ‘governments, developers and 
financial institutions will have to look at 
renewed ways of keeping the interest 
amongst the end user rife’. 

Research reports by other firms such 

as JLL India, Knight Frank and Jefferies 
show Q3 housing sales in 2021 till 
September being quite higher than the 
previous year. For instance, JLL India data 
saw that while in Q1 2021, sales of residen-
tial units increased by 17 per cent on a 
sequential basis but dropped by 23 per 
cent to 19,635 units in Q2 2021, sales have 
now continued on an upward trajectory 
in Q3 2021, increasing by 65 per cent on a 
sequential basis, recording 32,358 units. 

In terms of unsold inventories and 
price appreciation levels, according to a 
Jefferies report, they have been at seven 
to eight year lows and below 20-25 month 
levels in Q3 of calendar year 2021.   

Puri said the pandemic had created a 
desire for home ownership. “There is 
structural demand for housing by first-
time homebuyers, millennials’ growing 
urge to own a home rather than rent and 
those who want a bigger home. This 
demand, coupled with stamp duty cuts, 
low interest rates, developer discounts, 
and bottomed out property prices, have 
also prompted homebuyers to seal the best 
deal as overall property acquisition costs 
went down," said Puri.  

Similarly, among major realty firms, 
DLF recently reported a 66 per cent 
increase in consolidated net profit at 
~378.12 crore for the quarter ended 
September while sales bookings grew 77 
per cent to ~1,512 crore on the revival in 

housing demand, particularly for luxury 
apartments. “We are encouraged by the 
rising housing sales and improving con-
sumer sentiments across segments and 
remain committed to bringing new offer-
ings to the market,” said DLF's whole time 
director and CEO Ashok Kumar Tyagi. 

What has also contributed to the surge 
is working from home and lifestyle choices 
that have re-established the importance 
of owning a house over rented accommo-
dation. According to Radha Dhir, chair-
person, CII Realty & Infrastructure Concl -
ave, CEO and country head, India, JLL, 
affordability has increased due to all-time 
low interest rates and attractive pricing 
schemes offered by developers. 

While specific data may vary, the indus-
try largely agrees that, apart from afford-
able housing, the mid-income category of 
~50 lakh to ~1 crore has picked up the 
fastest pace across markets in recent times. 

According to Knight Frank, this cate-
gory saw a rise of three basis points to be 
at 35 per cent in Q3 of 2021, up from 32 per 
cent of total sales in Q3 2020. However, 
along with rising inflationary trends of 
input costs that are forcing developers to 
raise prices, rising interest rates may lead 
to shorter cyclical trends going forward. 

“While there will not be one singular 
point where it peaks, the growth will con-
tinue to occur in progression," said 
Purvankara.

Super app war: Adani, Tata, Reliance go on acquisition spree
DEV CHATTERJEE 
Mumbai, 31 October 

India’s top business groups, such as Tata, 
Adani, and Reliance Industries (RIL), are 
scouting for acquisition targets to offer 
additional goods and services under 
their “super app” umbrella. 

The conglomerates are planning to 
offer personal loans, travel bookings, 
and movie tickets to create a 
consolidated digital platform that will 
support their existing offline 
businesses, say bankers. 

The groups plan to take on well-
entrenched players like Amazon, 
Flipkart, and Paytm by merging their 
offline businesses with e-commerce 
initiatives. “Tata, Adani, and RIL have 
millions of customers across their 
verticals. The super app will just bring 
them under one umbrella and help 

cross-sell products,” said a banker close 
to the development. “They are looking 
for those digital companies that are not 
in their current portfolio and offer a 
ready customer base,” the banker said. 

The Adani group is the latest to join 
the bandwagon by acquiring a minority 
stake in travel portal, Cleartrip, from 
Walmart-backed Flipkart group. Like 
Tata and RIL,  the Adani super app will 
support its offline businesses. The group 
had in September acquired a 10 per cent 
stake in CSC Grameen eStore, a rural-
focused grocery store, to offer its range of 
food products, including Fortune oil, to 
rural customers, say bankers. The group 
aims to add 1 billion customers to its 
digital platform by 2030. 

The Tata group, which recently 
bought several e-commerce companies, 
is also on the prowl. Tata Digital, which 
plans to launch TataNeu super app, will 

offer all goods and services from the 
Tata group companies, including airline 
and hotel bookings. The recently 
acquired e-commerce companies by the 

group, including BigBasket and 
pharmaceutical product delivery firm 
1MG, have been integrated into the 
super app.  

The Tata group employees have been 
currently given access to the super app 
to check for any last-minute issues. 

Tata Capital, which has a significant 
retail and corporate loan portfolio, is 
also expected to chip in by offering 
loans to its super app customers.  

Mukesh Ambani-owned RIL is 
investing heavily in building its super 
app ecosystem and will offer services 
from movie ticket bookings to travel 
tickets. It is also planning to integrate 
the database from its latest acquisition, 
JustDial, to help customers connect 
with small businesses around them. 

Analysts are forecasting a 50 per 
cent market share for RIL in the online 
grocery market by the financial year 
2024-25, with a 30 per cent market share 
in overall e-commerce. “This translates 
into $35 billion e-commerce GMV 
(gross merchant value) for RIL by FY25, 

with $19 billion in grocery and rest by 
non-grocery. Overall, we expect retail 
Ebitda (earnings before interest, tax, 
depreciation and amortisation) to grow 
10 times from current levels by FY30,” 
Goldman Sachs analysts led by Nikhil 
Bhandari said in a note to its clients. 

The new entrants would make a 
dent in the market share of Paytm, 
Amazon, and Flipkart that are offering a 
range of services to their customers, 
including payment gateways and air 
ticket bookings. According to RedSeer, 
a management consulting firm in India, 
Paytm is currently the leading 
payments platform in India with a gross 
merchant value (GMV) of ~4.03 trillion 
as of March 2021. “But with cash-rich 
conglomerates entering the market, it 
will be interesting to watch how the 
current players retain their market 
share,” said another banker.

JioPhone Next 
no disruptor 
but may drive 
ARPU: Experts

ANEESH PHADNIS 
Mumbai, 31 October 

JioPhone Next may not turn 
into a disruptor in the smart-
phone market but will help 
Reliance Jio improve its aver-
age revenue per user (ARPU), 
say analysts. 

The ~6,499 smartphone 
opened for bookings from 
Friday evening. Customers 
also have the option to acquire 
the 4G-enabled phone on an 
initial payment of ~1,999 and 
equated monthly 
instalments (EMIs) of 
~300-600 over the next 
18-24 months. 

“We believe that 
the JioPhone Next will 
help the company 
boost data growth, and 
in turn, help in 
improving ARPU and 
bring higher profitabil-
ity. It will also accelerate 
adoption of 4G service and 
help in Jio’s subscriber 
growth,” said Nitin Soni, 
senior director, Fitch Ratings. 

Another telecom sector 
analyst pointed out that Jio is 
looking at value rather than 
volume. “There appears to be 
a shift in Jio’s strategy. It has 
not discounted the handset 
price to attract buyers. By 
tying up with customers with 
an EMI of ~300-600, it has 
focused on improving ARPU.” 

The company reported an 
ARPU of ~143.6 in the second 
quarter of FY22. Its first quar-
ter ARPU of ~138.4 was lower 
than that of Bharti Airtel that 
reported ARPU of ~146. 

JioPhone Next is part of 
Reliance’s strategy to win over 
300 million 2G subscribers. 

The phone, which has been 
developed along with Google, 
was supposed to be launched 
on September 10. 

However, the roll out was 
postponed as chip shortage 
impacted output. Increase in 
chip rates is pushing up smart-
phone prices across brands. 
The pricing could also be on 
account of supply-side chal-
lenges, said Naval Seth and 
Sonali Shah of Emkay Global 
Fina ncial Services, in a report. 
Jio did not comment on hand-

set pricing, which has 
been dubbed by some 
analysts as unattrac-
tive for bottom-of-the-
pyramid consumers. 
Convincing feature 
phone users to pay 
~300 a month for 
device plus data plan 
will be a challenge, said 
IDC India’s research 

director Navkendar Singh. 
A person familiar with Jio’s 

strategy said matching price 
with other budget smart-
phones was not the compa-
ny’s objective. JioPhone Next, 
he said, has an optimised ver-
sion of Android and is packed 
with unique features like voice 
translator or language assis-
tant. These are not available 
in similarly-priced phones. 
The phones are also targeting 
certain categories like stu-
dents, who have been study-
ing during the pandemic. Soni 
said the JioPhone Next’s price 
point is affordable, consider-
ing its features and availability 
of financing options. 

Emkay Global, however, 
believes that the phone’s  
pricing is not lucrative for  
the masses. 

SOHINI DAS 
Mumbai, 31 October 

Ahmedabad-based Cadila Healthcare 
(Zydus Cadila), which has developed 
the first approved DNA vaccine in the 
world for Covid-19, is testing a multi-
variant Covid-19 vaccine on animals, 
a senior company official said. 

“We have completed our develop-
ment for almost eight strains of the 
Sars-Cov-2 virus. We are now doing 
animal studies to see which of these 
constructs work the best to neutralise 
more mutations of Sars-CoV-2. It can 
be a vaccine construct using one strain 
or may be two strains,” said Sharvil 
Patel, MD, Zydus Cadila. 

Patel said the vaccine was in the 
product development stage and ani-

mal studies would show which com-
bination was most effective. Tweaking 
the DNA-plasmid platform is relatively 
easy, and takes less time. All one needs 
to do is to change the sequence of the 
strains, and the whole construct of the 
vaccine, the whole model, and the pro-
cess remain the same. “It is like plug-
and-play technology, where all you 
have to do is to change the strain. We 
need not change anything that is part 
of the vaccine platform,” Patel said. 

As such, Zydus Cadila’s ZyCoV-D, 
the DNA vaccine, when administered, 
induces production of spike protein 
of the Sars-CoV-2 virus. It is also stable 
across a wide temperature range. It is 
stable at 2 to 8 degrees and also at 25 
degrees Celsius for around three 
months, unlike the stringent temper-

ature requirement of mRNA vaccines. 
Zydus has developed India’s first 

tetravalent influenza vaccine Vaxiflu-
4, which offers protection against four 
influenza viruses — H1N1, H3N2, 

Type B (Brisbane), Type B (Phuket). 
Mixing multiple strains to get what 

is called a multi-variant vaccine may 
be a way to get better immunity, sci-
entists feel. Experts like Gagandeep 

Kang, microbiologist and professor at 
Christian Medical College, Vellore, 
pointed out that the scientific com-
munity feels that one needs to prepare 
for the future waves of the pandemic.

Piaggio, Jio-bp in 
talks with e-com 
firms for EV infra
SHINE JACOB 
Chennai, 31 October 

Piaggio Vehicles India, the 
local arm of the Italian 
automaker, and its partner Jio-
bp are in talks with e-com-
merce players, such as 
Amazon and Flipkart, to con-
vert part of their fleet into elec-
tric vehicles (EVs) and provide 
them with battery swapping 
infrastructure in a business-to-
business model. 

This will be part of a global 
tie-up between bp Plc and 
Piaggio Group to develop and 
roll out a comprehensive set of 
services for the rapidly grow-
ing number of two- and three-
wheeled EVs across Europe, 
India, and Asia. 

In India, Jio-bp, a fuels and 
mobility joint venture between 
Reliance Industries (RIL) and 
bp, is setting up battery swap-
ping stations. The two will look 
at Delhi, Mumbai, Pune, and 
Benga luru in the initial stage, 
before expa n ding to about 20 
cities. Similar discussions for 
the conversion of the fleet are 
underway with some munic-
ipal bodies in Maharashtra 
and the Delhi Development 
Authority. 

“The model that we will be 
using is mainly B2B business. 

Jio-bp and Piaggio will get in 
touch with e-commerce play-
ers to substitute their fleet with 
EVs. This is how we will start 
initially. Dealers will be there 
as a support for servicing of 
vehicles,” Diego Graffi, chair-
man and managing director 
of Piaggio Vehicles, told 
Business Standard. 

“Our plan is to provide 
mobility solutions for e-com-
merce players. What we want 
to provide is having an estab-
lished network of swapping 
stations. We can provide vehi-
cles plus infrastructure for 
these players. Fleet ownership 
will be theirs,” Graffi said when 
asked about the advantage of 
such tie-ups. 

Stamp duty cut, low 
interest rates, lower 
prices are a trigger

RESIDENTIAL LAUNCHES & SALES TILL Q3 2021 
n New launches (units)*     n Sales (units)*

RESIDENTIAL LAUNCHES &  
SALES TILL Q3 2021 
Year-to-date (YTD) YoY growth (in %)

RESIDENTIAL INVENTORY  
TREND IN KEY CITIES 
Months to sell

INDIA                  47 

Pune                 123 

Kolkata               82 

Hyderabad          78 

Bengaluru           39 

Delhi NCR            29 

Mumbai              26 

Chennai              18 
Source: JLL Research & REIS

 Feb ’20      Aug ‘20       Feb ‘21      Aug ‘21 
Source: Propequity, Jefferies

   Q1 2020       Q2 2020        Q3 2020       Q4 2020       Q1 2021        Q2 2021       Q3 2021 
*Approximately Source: ANAROCK Research
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Firm agrees to cut ZyCov-D price to ~265
Zydus Cadila has agreed to bring 
down the price of its Covid-19 
vacc ine to ~265 a dose following 
persi stent negotiations by the 
gover nment but a final deal  
is yet to be reached, sources  
said on Sunday. 

Zydus Cadila's ZyCov-D is the 
first vaccine cleared by India's drug 
regulator for inoculation of those 

aged 12 years and above. 
To administer the needle-free 

vaccine, a disposable painless jet 
applicator costing ~93 is required 
for each dose, which would take 
the price to ~358 per dose. 

The Ahmedabad-based pharma 
company earlier had proposed a 
price of ~1,900 for its three-dose 
regimen, sources said. 

"The company has brought 
down the price to ~358 for each 
dose which includes ~93, the cost 
of a disposable jet applicator, follo -
wing repeated negotiations by the 
government.... A final decision in 
the matter is likely to be taken this 
week," a source in the know of 
developments told PTI. 

PTI

 
> RESULTS RECKONER 
  
 
 

Quarter ended Sep 30, 2021; common sample of 735 companies 
(results available of 880) 

SALES 
Sep 30, 2020             -4.2%            ~9.97 trn               î 

Sep 30, 2021             29.9%          ~12.95 trn                ì 

NET PROFIT 

Sep 30, 2020         24.2%            ~1.23 trn               ì 

Sep 30, 2021            25.4%         ~1.54 trn                ì 

                                                   Screen               Internal               
Phone                                Price       size    RAM    storage    Battery 
                                              (~)     (inch)     (GB)          (GB)     (mAh) 
Redmi9A                         6,799        6.5         2            32     5,000 

RealmeC11                      6,799        6.5         2            32     5,000 

Infinix Smart 5                6,999        6.8         2            32     6,000 

RealmeC2                        6,499        6.1         2            16     4,000 

Infinix Smart5A              6,699        6.5         2            32     5,000 

Samsung Galaxy M01     7,499        5.7         3            32     4,000 

Redmi9A Sport                6,999        6.5         2            32     5,000 

Nokia 01 Plus                  6,050        5.5         2            16     3,000 

Redmi 6A                        6,990        5.5         2            16     3,000 

Realme C3                       6,999        6.5         3            32     5,000 

Itel Vision 2S                   6,690        6.5         2            32     5,000 

JioPhone Next                 6,499      5.45         2            32     3,500 
Source: Emkay Research

COMPETITIVE MARKET 
Pricing and specifications of JioPhone Next and  
other smartphones in similar price range

SOME OF THE GROUPS' 
RECENT ACQUISITIONS  

Company                                    Acquirer  
Cleartrip Travel Services             Adani Enterprises 
Mumbai Travel Retail                Adani Enterprises 
Doorstep Retail Solutions          Reliance Industries  
Intellectual property rights       Reliance Industries  
of Lee Cooper brand/I 
MM Styles                                   Reliance Industries  
Ritika                                           Reliance Industries  
JustDial                                       Reliance Retail Ventures  
Atulaya Healthcare                    Tata Capital  
Linux Laboratories                     Tata Capital  
Supermarket Grocery Supplies   Tata Group 
1MG Technologies                      Tata Sons  
Source: Bloomberg

Diego Graffi, chairman and 
managing director of Piaggio 
Vehicles, says the tie-up will 
provide vehicles and 
infrastructure to these firms


