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Firms bet on vaccine that can 
tackle all emerging variants

At least 5 global vaccine developers at work to find a lasting solution to tackle the pandemic

Indian brands beat 

Chinese ones in 

wearables market

Indian smartwatch brands 

have grown rapidly in 2021.
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A
t least five global vaccine
developers are jointly
working on a new corona-
virus vaccine as mutations
and the emergence of new

variants push scientists worldwide to
collaborate and find a lasting solution
to tackle the pandemic.

Last Friday, a panel led by the World
Health Organization (WHO) on the
need for a so-called pan-sarbecovirus
vaccine saw presentations by infec-
tious diseases experts, and five vaccine
makers from France, Canada, South
Korea and the UK, who shared their
plans on developing a booster vaccine
that could offer broad protection
against existing Alpha, Delta, Omicron
variants, and a wild type of variant or
background variant that has yet to see
any new mutation so far.

Canada’s Medigen and VBI vaccines,
South Korea’s SK Bioscience, France’s
OSIVAX and UK-based DIOSynVax
presented their plans for the pan-coro-
navirus vaccine. Medigen is expected
to start production of its candidate vac-
cine by June that will be also be part of
WHO’s solidarity vaccine trial.

There are currently nine known cor-
onaviruses that are known to infect
humans; besides bats, animal-to-
human transmission has been
found to happen with camels as
seen with Middle East respiratory
syndrome (MERS), and porcine.

The initial urgency needed to
avert severe disease and hospitali-
zation among covid-19 patients
had led pharma companies to work on
vaccines that offered protection
against Alpha variant and subse-
quently, Delta. However, most vacci-
nes have so far failed to prevent infec-
tion against the Omicron variant, lead-
ing researchers to go back to the
drawing board. 

Earlier in January, the Coalition for
Epidemic Preparedness and Innova-
tion (CEPI) announced $200 million
worth of funding to French-Thai vac-
cine developer BioNet for pre-clinical

and clinical studies (phase 1 and 2) to
advance their work on the candidate
that could provide protection against
the broad SARS-CoV-2 and beta coro-
navirus variants. 

“The emergence of the Omicron
variant serves as a stark reminder of the
ever-present threat posed by new vari-

ants that might evade the protection of
our current vaccines, threatening the
progress the world has made over the
past year,” CEPI said in a statement on
25 January. 

According to CEPI, it was critical
that besides vaccinating the under-
served countries, efforts should be
made to increase research and devel-
opment work to improve the current
covid-19 vaccines to make them more
effective against multiple variants of
SARS-CoV-2. 

WHO is running a vaccine solidarity
trial in collaboration with countries
such as Colombia, the Philippines, and
Mali. Vaccines from Medigen and
US-based Inovia pharma will be part of

this trial. Serum Institute of India
and its US partner Codagenix, who
are working on a live attenuated
vaccine candidate, are also
expected to be participate, accord-
ing to the statement by WHO.

Among the established players,
US vaccine maker Moderna has
already started work on a multiva-

lent vaccine using antigens from other
variants and an Omicron-specific
booster shot. The study is in phase 2 of
clinical trials. 

Among Indian companies, Biologi-
cal E and its US partner, Baylor College
are working on a pan coronavirus vac-
cine candidate. 

ONE SHOT TO KILL THEM ALL

INFECTIOUS diseases 
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Tedros Adhanom Ghebreyesus, director-general of the World Health Organization (WHO). REUTERS

money products.
TechArc pegs the wearables

market as one of the fastest
growing, with smartwatch and
smartbands categories grow-
ing at 289% on-year as of 2021
at 7.2 million units, and TWS
continuing its growth at 58%
on-year at 10.5 million units. 

“Due to lockdown the audio
function became extremely
important to take calls and
classes at home,” said Faisal

K a w o o s a ,
f o u n d e r  o f
TechArc, attrib-
uting the need for
a distraction free
e n v i r o n m e n t
during work from
home as a key
reason for the
growth. Counter-
point saw the

TWS segment growing the
most at 626% on-year in 2020.
New and innovative entrants,
affordable technology, and
rebound in demand post lock-
downs also contributed to the
growth in not just metros but
across tier 2 and tier 3 cities.

The market was cornered by
Indian brands addressing this
segment more readily than the
Chinese smartphone brands
that have wearables as an
extension of their product
portfolio, Kawoosa noted.
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I
ndian brands including
boAt and Firebolt cornered
more than 75% of the smart-

watch and bluetooth earbud
market in 2021, while Chinese
brands ruled the smartphone
market, according to data from
market trackers.

Sales of smartwatches and
bluetooth earbuds or true
wireless headsets (TWS) have
grown as much as 280% on
year, the fastest among smart
devices including smart-
phones, making the categories
among the few that have seen
fast growth amid the covid.
“Domestic brands have grown
rapidly in the smartwatch seg-
ment; the strategy of celebrity
endorsements, introductory
pricing schemes, discount
offers, affordable and feature-
rich devices and increasing the
frequency of new launches has
worked well for
t h e  I n d i a n
brands,” said
Anshika Jain,
senior analyst at
C o u n t e r p o i n t
Research.

The market
tracker pegs
boAt, Noise and
Firebolt as the
top three players in the smart-
watch segment taking 66% of
the market by volume. In this
segment Indian brands hold a
massive 76% of the market
with Chinese players holding
17% in 2021, a rapid shift from
2020 when Indian and Chi-
nese players held 38% each.

Other local brands like
Ptron, Mivi, Boult Audio have
expanded their portfolio in the
low-priced segment and gar-
nered positive response from
customers for their value for
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H
ousing sales are
expected to remain
strong during this cur-

rent quarter and there will not
be any major impact on
demand from the fresh wave of
the covid pandemic, according
to industry experts.

Many states imposed
restrictions like weekend cur-
few to curb the spread of the
Omicron variant of coronavi-
rus, affecting visits of prospec-
tive customers to project sites.

However, real estate devel-
opers and consultants said
despite a minor impact in the
first two weeks, sales enquiries
continue to remain strong.

“The impact of Omicron on
housing sales is not expected
to be significant as compared
to the last two waves,” Anarock
Chairman Anuj Puri said. Ana-
rock is one of the leading hous-
ing brokerage firms in the
country.

“Unlike the last two waves,
we have not had a complete
lockdown and mobility has not
been severely impacted. The
sentiments have remained
broadly positive as the fatality
rate has been very low and so
has the hospitalization rate,”
he said.

Puri said developers have
maintained the sales momen-
tum due to rapid adoption of
digital technologies.

“Another notable factor is
that the affordability is still
attractive for homebuyers and
this has kept the inquiry pipe-
line of the developers
healthy,” he said.

Cushman & Wakefield India
MD (Residential Services)
Shalin Raina said sales have
been marginally impacted by
the new wave.

‘No major 
impact seen 
on housing 
sales’


