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T
he Securities and
Exchange Board of India
(Sebi) on Wednesday

introduced the swing pricing
framework for open-ended
debt mutual fund (MF)
schemes. The move is aimed at
dissuading large investors from
exiting a fund in times of mar-
ket panic and preventing the
collapse in a scheme’s net asset
value (NAV). Overnight funds,
Gilt funds and Gilt with 10-year
maturity funds, however, will
be exempted from this frame-
work.

Redemptions of up to ₹2 lakh
for individuals will not be hit by
swing pricing in normal times
and also during market disloca-
tion, providing relief to small
investors. “When the swing
pricing framework is triggered
and swing factor is made appli-
cable (for normal time or mar-
ket dislocation), the incoming
and outgoing investors shall get
NAV adjusted for swing factor,”
Sebi said in a circular on
Wednesday.

There will initially be a par-
tial swing pricing during nor-
mal times and a mandatory full
swing during market disloca-
tion for high-risk open-ended
debt schemes.

The markets regulator has
asked the Association of
Mutual Funds in India (AMFI)
to prescribe broad parameters
for determining the thresholds
for triggering swing pricing
during normal times. The
industry body will also suggest
an indicative range of swing
threshold for normal times.

Asset management compa-
nies (AMCs) have been allowed
to decide on the applicability of
swing pricing and the quantum
of swing factor depending on
scheme-specific issues. To
determine market dislocation,
AMFI will develop a set of
guidelines to be recommended
to Sebi. Once market disloca-
tion is declared, swing pricing
will be applicable for a specified
period. The markets regulator
also announced a swing factor
in the range of 1-2% that will be
applicable to open-ended debt
MF schemes during market
dislocation. Schemes falling in
the C-III category, which have
maximum credit risk and maxi-
mum duration risk, will have a
minimum 2% swing. Thus, in
times of distress, redeeming
investors will have to take a 2%
lower NAV. Funds will have the
freedom to levy a higher swing
factor.

Cloud kitchens mushroom 
as pandemic shifts demand

Several firms are launching cloud kitchen brands to home-deliver popular foods to Indians

471 or using as genuine a forged
document. The punishment in
case of forgery can be up to
seven years.

“Since the offence is complete
with trying to use a forged docu-
ment for obtaining benefits, it is
required to be reported to the
police and the offences of forgery
being non-compoundable, banks
cannot exonerate the person by
levying a fine,” said A.P. Singh,
partner at law firm MV Kini.

Singh said since such offences
are against the society at large,
the lender has to report the
crime as it has no power to levy a
fine in such a criminal matter.

“It is fine that the bank did not

report every case of forged docu-
ments to police. What I cannot
wrap my head around is how it
was charging a processing fee
from customers who were not
sanctioned any loans. It could
have said in its internal checks
that those loan applications were
rejected,” said a senior banking
sector analyst seeking anonymity.

Others pointed out how
reporting such offences is neces-
sary as public funds are involved.

Anjan Dasgupta, a partner at
law firm DSK Legal, said if a
bank has become aware of for-
gery by a borrower after dis-
bursement, the bank should
accelerate the loan and make the

Indian markets remained
weak during the last two days
on concerns of rising inflation-
ary pressures due to higher
crude prices. After hitting
60,000, the Sensex slipped
more than 1% in the last two
days as nervous investors
rushed to book profit.

Binod Modi, head, strategy,
Reliance Securities India, said
Indian markets outperformed
global markets in recent times
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I
ndia’s ₹4.2 trillion restaurant
industry, battered by the coronavi-
rus pandemic, is aggressively
launching cloud kitchen brands to
home-deliver burgers, biryani, piz-

zas and other popular food. Restaurant
owners have seen their dine-in footfalls
plunge but takeaways and deliveries
improve. 

Multiple firms, large and small, are
expanding their cloud kitchen base,
also known as ghost or dark kitchens,
which are in effect internet-enabled
delivery-only restaurants. Wow! Momo
Foods has raised funding recently with
the promise of starting 50 cloud kitch-
ens even as it expands its Quick Service
Restaurant business. 

Others are experimenting with mod-
els such as hosting third-party brands
on to their existing back-end kitchen
infrastructure, as well as introducing
online-only food concepts. 

For Zorawar Kalra, the managing
director of Massive Restaurants, which
runs popular fine-dine restaurants
such as Farzi Cafe, Pa Pa Ya, and Made
in Punjab, food delivery was not really
big on the radar until the pandemic
hit and he launched a vertical dedi-
cated entirely to building six cloud
kitchen brands. Two of those, But-
ter Delivery and Louis Burger, are
live in select markets. Louis Burger
will expand in the National Capital
Region market in mid-October. 

“I have always been a firm
believer in serving food in a completely
controlled dining environment. We
were doing very well in our offline busi-
ness and the only reason I did not like
delivery, initially, is because I thought
that our food would not travel well in
delivery,” he said. Kalra has since put all

of the company’s restaurant brands
online. 

Cloud kitchen brands will appeal to
an audience that wants to increase the
frequency of ordering in restaurant-

style meals at home, Kalra said. “We
don’t want physical stores. These
brands will remain pure virtual-only
brands with very high scalability and
very low asset costs,” he said. 

Pre-covid, 5% to 10% of business for
dine-in eateries came from home deliv-

eries, restauranteur Riyaaz Amlani said
at an event hosted by the National Res-
taurant Association of India. Most res-
taurants have tripled their delivery
business since the coronavirus out-

break, said Amlani, chief executive offi-
cer and managing director of Impresa-
rio Handmade Restaurants. 

The Thick Shake Factory (TTSF),
which started out as a chain of beverage
outlets, has also expanded into a multi-
brand cloud kitchen vertical under

TTSF Cloud One. The pandemic has
been particularly hard on the chain. Of
the 120 outlets it operated before the
pandemic, 20 have shuttered perma-
nently. “The journey has been very dif-

ferent in the last one-and-a-half
years,” said Yeshwanth Nag
Mocherla, the company’s
co-founder. TTSF Cloud One went
live in April with the Wowffles
brand. It then partnered actor
Tiger Shroff to launch cloud
kitchen health foods brand Prowl
Foods. 

TTSF Cloud One operates as a cloud
kitchen ecosystem with in-house and
third-party brands on its platform. It
plans to add 50 cloud kitchens by the
end of this year, including a burger,
pizza, biryani brand and a Bubble Tea
brand. 

OPEN FOR CHANGE

INDIA’S ₹4.2 trillion 
restaurant industry 
took a major hit 
during the covid-19 
pandemic

MANY firms are now 
hosting third-party 
brands on existing 
back-end kitchen 
infrastructure

ZORAWAR Kalra’s 
Massive Restaurants 
is looking to build as 
many as six cloud 
kitchen brands

THE Thick Shake 
Factory has also 
expanded into a 
multi-brand cloud 
kitchen vertical

Wow! Momo Foods plans to start 50 cloud kitchens even as it expands its Quick Service Restaurant business. MINT

unique place in the market,
thanks to its AR filters, games,
and personalized stories by crea-
tors,” said Prince Khanna,
co-founder of influencer market-
ing firm Eleve Media. 

Snapchat is still one-third
the size of Instagram in India in
terms of daily and monthly
active users (DAUs and MAUs)
on Android phones, but data
shows it has been growing
steadily and performing better
than some of the buzziest
homegrown TikTok alterna-
tives like MX TakaTak and Josh
on both parameters.

Between January and August,
Snapchat had average of 24.7
million DAUs on Google Play
Store against MX TakaTak’s 5.9
million and Josh’s 2.5 million, as
per Similarweb. It also registered
an estimated 59
million MAUs
against 24.8 mil-
lion for MX Tak-
aTak and 13 million
for Josh, a short-
video-sharing plat-
form from the
makers of Daily-
Hunt news aggre-
gator app, says data
from Similarweb. MX TakaTak,
however, said it has 150 million
MAUs across devices. 

Digital marketers argue it may
not be entirely accurate to com-
pare Snapchat with TikTok
clones as the former is a user-
generated content platform,
whereas the rest are led by influ-
encers and content creators.
That said, all these are ultimately
short-video-sharing social media
platforms vying for advertisers’
finite digital marketing budget.

“Snapchat has seen a 100%
(year-on-year) growth in DAUs in
each of the last five quarters,
which is a good indication to take
notice of the platform,” said
Amyn Ghadiali, vice-president
for business and strategy at digital

FROM PAGE 1 agency Gozoop. This has sparked
advertiser interest, especially for
its AR marketing campaigns, tar-
geting the 13-24 age group. 

“In 2019, 80% of our AR busi-
ness came from Instagram and
about 10% from Snapchat,” said
Hardik Shah, chief operating offi-
cer at Superfan Studio, which spe-
cializes in AR experiences.
“Today, it is 60% from Snapchat
and 40% Instagram.”

In a recent Instagram video
addressing toxic relationships,
popular content creator Danish
Sait plays a character who threat-
ens to jump in front of a train
unless his significant other forgives
him for lying about smoking. “I
used a Snapchat filter, sorry baby,”
he says finally, and the video ends.
One in every five comments on the
post, seen by half a million users
and liked by 150,000, harps on the
“Snapchat filter” mention, indicat-

ing just how com-
mon it is for people
to make videos for
platforms like Insta-
gram using Snap-
chat’s AR filters.

It was recently
announced that
Snapchat Len-
ses—the AR filters
that people use to

make videos and cross-post on
other platforms like Insta-
gram—will be integrated into
the cameras of JioPhone Next, a
collaborative smartphone
project between Reliance and
Google. Moj, a short-video app
by ShareChat with over 100 mil-
lion installs, already has Snap-
chat Lenses integrated. Snap-
chat’s parent Snap Inc. had
rebranded itself as a camera
company ahead of its IPO in
2017. The success of its AR capa-
bilities is reported to have sig-
nificantly contributed to its
global comeback, as the firm
recorded an all-time high reve-
nue of $911 million in Q4 of
2020, which rose further to
$982 million in Q2 of 2021. 

Snapchat makes 
a quiet comeback

Snapchat is still
one-third the size

of Instagram in
India in terms of

daily and monthly
active users on

Android phones
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T
he BSE Sensex shed
254.33 points amid a
global sell-off on

Wednesday following con-
cerns over rising bond yields
and  global inflationary risks.
The Sensex closed 0.43%
lower to 59,413.27, while the
Nifty ended at 17,711.30, down
37.30 points or 0.21%.

Other equity markets in the
Asia-Pacific region remained
largely weak. While Japan’s
Nikkei 225 slipped 2.12%, and
China’s Shanghai composite
and South Korea’s Kospi fell
1.83% and 1.22%, respectively,
Hong Kong’s Hang Seng index
closed 0.67% higher.

Vinod Nair, head, research,
Geojit Financial Services, said
the Indian market started on a
very negative note due to the
global sell-off on Tuesday and
high crude prices. “Spiking US
treasury yields and a slowing
economy impacted growth
stocks,” he added.

as a sustained recovery in key
economic indicators, vaccina-
tion ramp-up, and the possibil-
ity of a third wave of covid-19
waning bolstered investors’
confidence. “Notably, tax col-
lection data for the first half of
FY21 looks quite impressive,
which virtually crossed pre-
pandemic numbers with a
wide margin. This, along with
the government’s borrowing
target of ₹5.03 trillion, (mostly
along expected lines) certainly
bodes well for the economy
and bond markets. However,
investors remain on tenter-
hooks with regard to progress
on the Evergrande issue. Fur-
thermore, a sharp rise in US
bond yield and dollar index (up
by 15% in a month) could be a
near-term risk for emerging
markets,” Modi added.

Amish Shah, India equity
strategist, BofA Securities, said
while risk of interest rate hikes
on the back of commodity
inflation remain low, there will
be earnings implications for
select sectors with high expo-
sure to these commodities.

Markets extend sell-off amid 
rising concerns over inflation

The BSE Sensex shed 254.33 

points on Wednesday. MINT

The new framework will come 

into effect from 2022. MINT

done by any agency, and the
market cap will be in thou-
sands of crores. So, anyone
who invests in shares of Patan-
jali and Ruchi Soya cannot be
stopped from becoming a
crorepati. I am giving you this

my speech here. Ruchi Soya’s
FPO is ongoing. You never
know someone can get me
stuck in legal matters; that’s
why I am deliberately saying
Patanjali. The world is shrewd.
Get Patanjali’s assessment

brush with the markets regula-
tor. Charges of manipulation
of Ruchi Soya’s shares had sur-
faced after its relisting on 27
January 2020 post its bank-
ruptcy resolution. The shares
which began trading at ₹16.5
had shot up to ₹1,519 by 26
June 2020, a whopping
8,764% increase in just five
months.

The regulator had to tweak
the rules and ensure that a stock
relisting after a bankruptcy res-
olution needs a minimum of 5%
public float. Earlier, the
requirement was 1% public
holding and increased to 10%
within 18 months of relisting. 

In concurrence with the
erstwhile rules, Ruchi Soya is
currently selling shares to
increase the public float to
10%. This follow-on public
offering is likely to fetch the
company ₹4,300 crore.  

ner. Sebi also investigates the
timing, the reason and trad-
ing by company-connected
persons around the time of
such statements. Such cases
are investigated as a fraudu-
lent and unfair trade practice
because the statement of the

functionaries may
impact the prices
of the securities,”
s a i d  S u m i t
Agrawal, founder,
Regstreet Law
Advisors and a
former Sebi offi-
cer.

It isn’t that Ram-
dev is not aware

that this is legally troubling.
He says as much in his speech.
So, even the argument of being
new to equity markets, an
inadvertent mistake, may not
hold much water. 

This is not Ruchi Soya’s first

norms applicable to listed
companies and other interme-
diaries.

Thus, Ramdev’s guarantee
to his followers that anyone
who invests in shares of Ruchi
Soya will become a crorepati is
a serious breach of regulatory
norms. 

This can also
be categorized
as unsolicited
i n v e s t m e n t
advice from a
person who is
not registered as
an investment
adviser. 

“Sebi is duty-
bound to investigate such
statements to ascertain the
motive, whether a statement
which has been made is true
or false is immaterial if a rep-
resentation has been made in
a reckless and careless man-

guarantee in the morning. But
don’t buy or sell; that’s a gam-
ble. Buy shares, sit tight and
take Samadhi (meditation),”
Ramdev said in the video. 

While Ramdev does not
have any personal holdings in
either Ruchi Soya or Patanjali,
he is the face of these two fast-
moving consumer goods
brands. He is also a non-execu-
tive director for Ruchi Soya,
which legally makes him an
insider. 

So, when Ramdev asks his
disciples to buy when he gives
the signal, he is passing along
and stating his intention that
he will pass along inside infor-
mation even in future. This is a
violation of norms to prevent
insider trading.

In the securities markets,
there are no guarantees. So,
anyone who offers guarantees
is again in violation of Sebi

crorepati? I will give you the
mantra to become a crorepati.
I have just learnt the mecha-
nisms of investing in the share
market. To trade in shares, you
require a demat account. So,
open a demat account today,”
Ramdev is heard saying in the
video clip. So far, it appears to
be an attempt to educate his
followers about investments.
But the appeal soon moves
into murky territory.

“Get a demat account when
I tell you, and buy Ruchi Soya
shares. After Ruchi Soya, buy
Patanjali (Ayurved) shares,” he
added. Though Patanjali is not
a listed entity, the company
has announced its intention to
go public. 

“For Patanjali, I will do
more. I need to talk in limits. In
capital markets, there is a term
called market cap. Patanjali’s
brand equity, I have to limit

ers handling Ruchi Soya’s fol-
low-on public offer (FPO) and
the compliance team, seeking
clarification on the statements
by Ramdev. The bankers and
the compliance team have
duly responded to it,” said the
second person. 

Email queries sent to Ram-
dev’s media team and Sebi
remained unanswered. 

The capital markets regula-
tor sent the letter after a video
clip of Ramdev urging thou-
sands of his followers to invest
in the Ruchi Soya stock during
a yoga session aired on Aastha
TV went viral. Patanjali
acquired Ruchi Soya in 2019
through the insolvency proc-
ess.

“Nowadays, there is a lot of
buzz on the Ruchi Soya FPO.
Now, do you want to become a
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Ramdev on Sebi radar over bid to get followers to invest in Ruchi Soya 

Patanjali acquired Ruchi Soya in 2019 through the insolvency 

process HT

Ramdev’s guarantee
to his followers that
anyone who invests
in Ruchi Soya shares

will become a 
crorepati is a serious

breach of norms

rian, a database of potential and
suspected frauds, and on the
basis of the submissions, other
financial institutions are pro-
tected from applications made
by such people. “The process-
ing fees are not waived in such
cases, even if the customer
responds and engages in dis-
cussion. This is because the
process of rejection comes after
an extensive investment of
time, effort and costs to identify
such discrepancies,” he said.

The spokesperson said that
in a number of cases the bank
also files police complaints, in
addition to and despite having
collected the processing char-
ges.

Lawyers said some provi-
sions allow banks to charge
default interest to borrowers if
the fraud is detected after the
loan has been disbursed. Legal
experts said forgery of docu-
ments is a serious offence, and
its different classes are defined
under Section 465 to 477 of the
Indian Penal Code. The sec-
tions relevant in the case of a
bank would be 468 or forgery
for purposes of cheating and

FROM PAGE 1 same due and payable immedi-
ately for such default as per the
terms of the loan agreement.

“In case of fraud, banks need to
comply with the RBI circular, Mas-
ter Directions on Frauds–classifi-
cation and reporting by commer-
cial banks and select financial
institutions,” said Dasgupta.

The practice of charging a
processing fee even if loan appli-
cations get rejected seems to be
prevalent in some other banks as
well, albeit not specifically for
forged documents. Bankers said
in some cases a nominal process-
ing fee is charged even if the
application is rejected to compen-
sate the bank for time and effort it
put in to assess them.

Meanwhile, independent ana-
lyst Hemindra Hazari said in a note
on 24 September that HDFC Bank
responded to his queries on the
issue and said it has reported all
such instances of spurious docu-
ments to the credit bureaus.
“There were very few cases where
the bank had levied a fee of 2% of
the loan amount to prospective
customers, and the bank has since
ceased such practices,” the note
said, citing HDFC Bank’s response.

An email sent to RBI remained
unanswered till press time.

HDFC Bank charges customer for forgery

Lawyers said some provisions allow banks to charge default interest to 

borrowers if the fraud is detected after the loan has been disbursed. MINT


